
By Tommy Druen
      Every August, a man 
in the small Scottish 
town of South Queens-
ferry gets covered head 
to toe in burrs. Yes, 
burrs, those prickly 
little nuisances that 
stick to your socks 
Thousands of them. His 
neighbors weave flow-
ers into the mass, press 
a decorated staff into 
each of his hands, and 
parade him through 
town for seven miles 
and nine hours.
      He stops at pubs along 
the way. This is Scot-
land, after all. Since his 
face is completely cov-
ered, he drinks the free 
whiskey offered him 
through a straw.
      It has to be quite 

the sight. A man trans-
formed into a walk-
ing garden with flow-
ers blooming from his 
burr-encrusted body, 
shuffling through the 
streets while people 
press coins into his 
costume. This has hap-
pened for at least 400 
years. And it’s widely 
believed that bad luck 
will fall upon South 
Queensferry if they 
ever stop.
      Yet nobody can tell 
you why the tradition 
of the Burryman ever 
began. Not histori-
ans, not the residents 
of South Queensferry, 
not even the Burryman 
himself.
      The original reason 
is just gone. Vanished 

completely. Maybe it 
warded off evil spirits. 
Maybe it was for good 
luck with the fishing 
boats. Nobody knows, 
yet everybody keeps do-
ing it anyway.
      When I first read 
about the Burryman, I 
thought it was a fun bit 
of quirky trivia. Then I 
realized we’re not that 
different. Our families 
do this. Our workplaces 
do this. Our churches 
do this. We keep rules 
and rituals we’ve never 
once asked the reason 
for, because somewhere 
along the way asking 
started to feel disre-
spectful.
      Somebody, once, 
made a decision because 
the situation demanded 

it. It solved a real prob-
lem. Then the years 
went by, the reason fad-
ed, and the rule just... 
stayed. Eventually the 
only answer left is “be-
cause that’s how we’ve 
always done it.” And 
that might be the most 
dangerous sentence in 
the English language.
      This doesn’t mean 
tradition is an enemy. 
Far from it. Family tra-
ditions hold us steady in 
a world that won’t slow 
down. Community tra-
ditions keep the stories 
that make a place what 
it is. The traditions 
handed down through 
faith carry wisdom. 
Traditions are real, and 
they matter.
      But there’s a differ-
ence between honoring 
tradition and being 
held hostage by it. The 
moment we stop asking 
why is the moment tra-
dition becomes a cage 
instead of a cathedral.
      So it’s worth the 
occasional hard ques-
tions. Does this still 
solve the problem it was 
created for? If we were 
starting from nothing 
today, would we choose 
to do it this way?
      Sometimes the an-
swer is yes. Sometimes 
it’s no. And sometimes, 
if we’re honest, the an-
swer is: nobody actu-
ally remembers. That 
answer shouldn’t put 
us on the defensive. It 
should make us curi-
ous about what got lost 
along the way.
      Here’s the catch, 
though. Changing an 
old way requires some-
thing that keeping it 
doesn’t. Risk. And most 
people, including me, 
will go to great lengths 
to avoid that. The fa-
miliar is comfortable 
precisely because it’s 
predictable. Changing 
means admitting you 

might get it wrong, in 
front of everyone who 
did it the old way before 
you. That’s not just un-
comfortable. It’s lone-
ly. It’s scary.
      So we cling to the 
familiar the way a kid 
clutches a blanket in 
the dark. We do things 
the same way even when 
they’ve stopped work-
ing, just so it doesn’t 
get worse. Just to avoid 
the unknown.
      Some traditions are 
great, while others ar-
en’t. The problem is 
distinguishing between 
the two. Sometimes 
we’re preserving genu-
ine wisdom. Sometimes 
we’re just trapped in 
someone else’s decision.
      Some of what we’ve 
inherited is worth keep-
ing. Some of it isn’t. 
The hard part is distin-
guishing between the 
two, trying to deter-
mine whether you’re 
preserving something 
wise or just carrying 
out someone else’s for-

gotten decision. Real 
honor means under-
standing why some-
thing started, not just 
that it did, and then de-
ciding whether it still 
merits continuing.
      The people of South 
Queensferry will prob-
ably never recover the 
meaning of the Burry-
man. That’s a loss, but 
a harmless one. Not ev-
ery tradition is that in-
nocent.
      It’s not disrespect-
ful to step back and ask: 
What are we actually 
preserving here? Why 
do we do it this way? 
And if the only answer 
is “because we’ve al-
ways done it”, if you’re 
defending something 
you can’t explain, may-
be you’re not honoring 
anything at all. May-
be you’re just covered 
in burrs, waiting for 
someone to tell you it’s 
all right to take them 
off.
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PUBLIC NOTICE
Delta Regional Authority intends to solicit assistance from the 
Department of War’s Innovative Readiness Training Program 
(IRT). The assistance will include medical, dental, vision, and vet-
erinary services.

The proposed assistance will take place in the State of Kentucky, 
Counties of Henderson, Webster, Union, and McLean in 2028.

Contractors who have questions or who wish to voice opposition 
to military assistance for this project may contact Christina Wood-
en with Delta Regional Authority at 662-302-7339 or via e-mail at 
cwooden@dra.gov no later than thirty (30) days after the first pub-
lication of this notice.

Persons not filing comments within the time frame noted will be 
considered to have waived their objections to military assistance 
for this project.    9/16c

-- PUBLIC NOTICE --
Jaychehar27 Inc, DBA Sturgis Package lo-
cated at 9384 US Highway 60 W, Suite A, 
Sturgis, KY 42459-7514, hereby declares 
its intention for application for following: 
NQ Retail Malt Beverage Package License 
and Quota Retail Package License, no lat-
er than September 05, 2026.

The license premises will be located at 
9384 US Highway 60 W,  Suite A, Stur-
gis, KY 42459-7514. Ranchhodbhai Patel 
is the owner of JAYCHEHAR27, Inc., and 
his address 156 Cottonwood Loop, Madi-
sonville, KY 42431. He

Any person, association, corporation, or 
body politic for interest may protest the 
granting of the license by writing to KY 
Department of Alcoholic Beverage Con-
trol, 500 Mero Street 2NE33, Frankfort, 
KY 40601 within 30 days of the date of 
this legal publication.

-- PUBLIC NOTICE --
Jaychehar26 Inc, DBA: Sturgis Minimart 
located at 9384 US Highway 60 W, Suite 
B, Sturgis, KY 42459-7514, hereby de-
clares its intention for application for 
following: NQ Retail Malt Beverage pack-
age license, no later than September 05, 
2026.

The license premises will be located at 
9384 US Highway 60 W Suite B. Sturgis, 
KY 42459-7514. Ranchhodbhai Patel is 
the owner of JAYCHEHAR26, Inc., and his 
address 156 Cottonwood Looi Madison-
ville, KY 42431. 

Any person. association. corporation or 
body politic for interest may protest the 
granting of the license by writing to KY 
Department of Alcoholic Beverage  Con-
trol, 500 Mero Street 2NE33, Frankfort, 
KY 40601 within 30 days of the date of 
this legal publication.

PUBLIC NOTICE
THE FOLLOWING ESTATE HAVE BEEN PROBATED IN UNION 
DISTRICT COURT. PERSONS HAVING CLAIMS TO FILE 
AGAINST SAID ESTATES MUST FILE SAME NOT LATER THAN 
SIX MONTHS FROM THE DATE OF THE APPOINTMENT OF THE 
FIDUCIARY.

Estate of Edna Messamore. Executor/Administrator Mary Florence 
Payne, P.O. Box 732, Uniontown, KY 42461. Date of appointment 
September 3, 2026. Attorney: Charles Williamson, C. Michael Wil-
liamson, Attorney-at-Law, 209 West Main Street, P.O. Box 5, Mor-
ganfield, KY 42437.

Beyond Ready: 
Discover What
4-H Has To offer!
      A new 4-H program 
year is underway, and 
Union County youth 
are invited to Enroll in 
4-H Online and discover 
opportunities that help 
them become Beyond 
Ready for their future!
      4-H offers something 
for everyone. Youth 
ages 5–8 can partic-
ipate in Cloverbuds, 
while youth ages 9–18 
can join 4-H clubs and 
participate in hands-on 
learning experiences, 
leadership opportuni-
ties, special interest 
programs and more.
      Some of the exciting 
opportunities available 
this year include Mas-
ter Chef Cooking Club, 
Homesteading Club.
	 Barrel Burners 
Shooting Sports, Proj-
ect Days, Country Ham 
Project and 4-H Sum-
mer Camp. These pro-
grams give youth the 
opportunity to learn 
new skills, build con-
fidence, make friends 
and discover interests 
that can last a lifetime.
      For older youth, 4-H 
provides opportunities 
to take their leadership 
skills to the next level 
through 4-H LEADS 
and the Teen Leader-
ship Academy. These 
programs focus on lead-
ership, communication, 
teamwork, career ex-
ploration and preparing 
young people for the op-
portunities ahead.

Camp Jekyll 
Environmental Camp
      Another exciting 

opportunity is a trip to 
Camp Jekyll, an envi-
ronmental camp, sched-
uled for April 4–7, 
2027. The trip is open 
to students in 7th–12th 
grade, with several area 
counties participating.
Camp Jekyll will pro-
vide youth with hands-
on environmental 
education and oppor-
tunities to explore and 
learn about the natu-
ral world. Spots are al-
ready filling up!
      The deadline to sign 
up for Camp Jekyll is 
September 30, 2026. 
For information about 
the cost of the trip or to 
reserve a spot, contact 
the Union County Ex-
tension Office as soon 
as possible.
      The 4-H program is 
about more than com-
pleting projects. It is 
about helping young 
people develop the 
skills, confidence and 
experiences they need 
to be Beyond Ready—
ready to lead, ready to 
learn, ready to serve 
and ready for their fu-
ture.

Ready to get involved? 
Enroll in 4-H Online to-
day! 
      For more informa-
tion about 4-H clubs, 
programs, enrollment 
or the Camp Jekyll 
trip, contact the Union 
County Extension Of-
fice.  Come discover 4-H 
and find your place in 
the program!
      The Martin-Gatton 
College of Agriculture, 
Food and Environment 
is an Equal Opportuni-
ty Organization with re-

spect to education and 
employment and au-
thorization to provide 
research, education 
information and other 
services only to individ-
uals and institutions 
that function without 
regard to economic or 
social status and will 
not discriminate on 
the basis of race, color, 
ethnic origin, nation-
al origin, creed, reli-
gion, political belief, 
sex, sexual orientation, 
gender identity, gender 
expression, pregnancy, 
marital status, genetic 
information, age, vet-
eran status, physical 
or mental disability or 
reprisal or retaliation 
for prior civil rights ac-
tivity.

Honor A Tradition, Don’t Be Held Hostage By It

	 There are many ways for 
individuals to determine 
if they’re spending beyond 
their means. One such ave-
nue is to determine the lev-
el of consumer debt they’re 
carrying, which could be an 
eye-opening metric for mil-
lions of people.
	 According to the Federal 
Reserve Bank of New York, 
credit card balances rose 
by $27 billion in the second 
quarter of 2025, ultimate-
ly reaching $1.21 trillion. 
Though millions effectively 
manage credit and thus use it 
to their financial advantage, 
others struggle to keep their 
heads above water after ac-
cumulating large amounts of 
consumer-related debt. And 

such debt is not the only pit-
fall that consumers can look 
to avoid in an effort to spend 
within their means.
	 · Failure to budget: A 
failure to budget can make 
it hard to know how much 
is coming in and how much 
is going out. Budgeting is a 
financial strategy embraced 
by consumers across genera-
tional lines, as a recent poll 
from NerdWallet found that 
83 percent of millennials, 
67 percent of Baby Boomers 
and 74 percent of Gen Xers 
adhere to a monthly budget. 
Those who fail to embrace 
budgeting may not save much 
money and thus be more like-
ly to accumulate debt when 
unexpected expenses arise.

	 · Failure to save: Budget-
ing and saving go hand in 
hand. Budgeting helps peo-
ple avoid daily overspend-
ing, and it also helps people 
finance costly expenditures 
like travel and big-ticket 
purchases by facilitating 
saving. A failure to save 
money leaves individuals 
with no financial safety net, 
which can force them to use 
high-interest credit cards to 
pay for significant expenses 
like home repairs and med-
ical bills. When credit card 
balances are not paid in full 
each month, the resulting 
interest charges can quickly 
add up and even exceed the 
initial expense.
	 · Impulsive spending: Ac-

cording to CapitalOne Shop-
ping Research, 36 percent 
of consumers indicate the 
majority of their purchas-
es are unplanned. Impulse 
buying has long been an is-
sue for many people, but it 
might pose an even bigger 
threat now. That’s because 
smartphone shopping apps 
mean the next purchase is 
never more than a smart-
phone swipe and click away, 
which is perhaps one reason 
why CapitalOne reports the 
average consumer made 9.75 
impulse buys per month in 
2024. Smartphones are here 
to stay, but consumers con-
cerned about their ability to 
resist impulse spending can 
turn off shopping app no-

tifications and opt against 
storing credit card numbers 
in shopping apps and on web-
sites. The added inconve-
nience of being asked to enter 
personal information each 
time you make a purchase 
might compel some shoppers 
to spend less impulsively.
	 Increases in consumer 
debt suggest many people are 
struggling to avoid various 
pitfalls that can lead them to 
spend beyond their means. A 
concerted effort on the part 
of consumers to right their 
financial ships involves rec-
ognition of the various pit-
falls that can threaten their 
financial security.

Pitfalls That Can Lead To Spending Beyond Your Means


