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It’s not what you think. 
The SKI trend has noth-
ing to do with snow and 
slopes.

SKI stands for “Spend-
ing Kids Inheritance,” a 
new trend that’s begin-
ning to reshape how afflu-
ent travelers are spend-
ing their money on luxu-
ry travel. With the largest 
generational wealth trans-
fer in histor y under way, 
Forbes says that $84 tril-
lion is expected to trans-
fer from baby boomers to 
younger generations in 
the U.S. by 2045.

The trend represents 
a new wave of travelers 
priorit izing experienc-
es over traditional luxu-
r y purchases. Research 
also suggests that trav-
el is becoming the top 
discretionar y spending 
categor y  for  a f f luent 
travelers. According to 
Charles Schwab, nearly 
40% of individuals with 
$1 million-plus investible 
assets say travel will be 
their luxury spend, even 
as spending on traditional 
luxury goods softens.

As a result,  a grow-
ing number of travelers 
are embracing the “SKI” 
travel trend, choosing 
to spend on bucket-list 
trips and one-in-a-lifetime 
experiences rather than 
saving wealth for the 
next generation. In many 
cases, this includes the 
baby boomer generation 
of travelers picking up 
the tab for children and 
grandchildren on vaca-
tion. In lieu of physical 
gifts for holidays, bir th-
days and other memora-
ble events, baby boom-
ers  are gi f t ing travel 
experiences — shared 
adventures that capture 
moments that will long be 
remembered rather than 
physical gifts that are 
eventually forgotten.

For many retirees in 
this age group, the new 
philosophy is to give your 
kids and grandkids values 
and memories, not just 
money. The approach of 
many generational fami-
lies I interact with in my 
boomer world agree that 
it doesn’t have to be an 
“all or nothing” approach, 
rather creating a legacy 
floor balancing inheri-
tance with allocating time 
and money on travel and 
experiences.

A c c o r d i n g  t o  K y l e 
Oram, founder of KVI 
T r a v e l  a n d  r e c e n t l y 
launched KVI Luxe, the 
company’s luxur y travel 
division, “We’re seeing a 
generational shift from 
a mindset of scarcity to 
one of abundance, where 
affluent travelers are pri-
oritizing experiences over 
possessions.”

He added,  “At  KVI 
Luxe, we focus on creat-
ing highly personalized 
experiences that reflect 
how impor tant travel is 

in our clients’ lives. We 
often say we’re archi-
tects of joyful moments’ 
and that’s exactly how we 
approach every itinerary.”

R e g a r d i n g  b o o k i n g 
behavior and demand, 
Kyle says his company is 
seeing strong demand for 
customer itineraries that 
include elements of sur-
prise and discover y. Cli-
ents are looking for expe-
riences that they couldn’t 
plan on their own. On 
a recent trip to Andalu-
sia, what was planned 
as a polo demonstration 
turned into a fully immer-
sive experience. With-
in an hour, we were on 
horseback and playing. 
That kind of unexpected 
moment is exactly what 
today’s luxury traveler is 
seeking.”

Part of the shift to the 
SKI trend is related to 
many retirees watching 
others die before enjoy-
ing their life savings, so, 
they want to prioritize 
new experiences now. 
As a result, these baby 
boomers know full well 
the dangers of putting off 
trips that they can and 
should take ‘now.’ Health 
issues or the loss of fam-
ily members and friends 
taught us all one thing 
during COVID, that if 

you put it off until tomor-
row, that tomorrow might 
never come.

Science has also some-
thing to contribute to 

the matter. According to 
Cornell University profes-
sor Dr. Thomas Gilovich 
who conducted a 20-year 
study on material posses-

sions versus experiences 
he said, “In reality, we 
r emember  exper ienc -
es long after ward, while 
we soon become used to 

our possessions. At the 
same time, we also enjoy 
the anticipation of having 
an experience more than 
owning a possession.”

The SKI trend that’s reshaping travel

Glenn Hartz/Dreamstime/TNS
“Spending Kids Inheritance,” a new trend that’s beginning to reshape how affluent travelers are spending their money on luxury travel.

INVITATION TO BID

The Green River District
Health Department is request-
ing proposals for roof replace-
ment and related building re-
pairs. Written proposals will be
accepted until 3:00 PM on May
11, 2026, at which time bids
will be publicly opened and
read aloud. Prospective bid-
ders may obtain copies of the
proposal specifications at:
1501 Breckenridge Street,
Owensboro, KY or by calling
(270)-686-7747.

Neighborhood Marketplace
Featured Business of the Month:

Lic. #MO1723

Industrial-Commercial-Residential

Industrial-Commercial-Residential

1911 Old Henderson Rd.
One Block South of 9th & Crabtree

270-683-6427

Thanks for your patronage
throughout the year.

2721
Veach Rd.
Owensboro,

KY
42303

Monday-Friday
7:30 a.m. - 5 p.m.

(270)
683-8940 4820 Frederica St.

270-685-5950

3023 Highland Pointe Dr.
Behind Wendy’s on Hwy 54

270-684-5595

Gift Certificates
Make Great Gifts!

Sun.-Thurs. 11 am-9 pm
Fri. & Sat. 11 am-10 pm
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Quality Auto Service

Since 1965

24th & Veach Road
Owensboro, KY

270-683-4251
or

270-684-0719

24 HOUR
TOWING
SERVICE

We install Jasper Engines
& Transmissions

100,000 Miles/36 Month
Nationwide Warranty

It’s
raining
deals!
Contact us for
more details!

(270) 926-0123
or
classifieds@messenger-inquirer.com

BECOME

A CARRIER!

MESSENGER-INQUIRER

BECOME
BECOME

A CARRIER!
A CARRIER!

MESSENGER-INQUIRER

Have a dependable vehicle
& a good driving record?

INTERESTED?
Call Gina Carwile (270) 691-7251 or visit

messenger-inquirer.com/site/forms/carrier
to complete an Online Questionaire.

NEED EXTRA INCOME?

CURRENT AVAILABLE LOCATIONS
INCLUDE:

• Daviess County High School Area
• Landsdowne Area • Heartlands Area

• Booth Ave/S. Griffith Ave
• McDonald’s Area 60 East

• Downtown Area • Rolling Heights Area

*Customer count & earnings listed are approximate.


