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Location: 3237 Virginia Ave., 3205 Virginia Ave., and 2216 Griffiths Ave.
Louisville, KY
Real Estate: 3237 Virginia Avenue is a 1,064 square foot home zoned for duplex, with
a basement, and has a ton of potential for investment property.
3205 Virginia Avenue is a single-family home with 1,478 square feet and a basement,
in need of work. Great opportunity to have an investment property at your price.
2216 Griffiths Avenue is a single-family home with 897 square feet. and a great
opportunity to purchase investment property at your price.

Public Inspection: Sunday, June 14th 12-2pm eastern time.
TERMS: A 10% Buyers Premium will be added to the final bid price to determine the
final sales price. The winning bidder shall put down as as deposit the day of the auction
10% of the total sales price (bid price plus the Buyers Premium) and the balance is due
on or before 07-20-2026. Subject to court or third-party approval.

ABSOLUTEREAL ESTATEAUCTION

WILLARD AUCTIONS
H. BARRY SMITH, REALTORS AND AUCTIONEERS

88 BRUNERSTOWN ROAD SHELBYVILLE, KY
502-633-2746 888-631-2746
Auctioneers: H. Barry Smith (CAI), JimmyWillard (CAI), Shawn
Willard (CAI), Jeff Riggle (CAI), Patrick Hargadon, Todd Barlow,
Rob Winlock, Dean Burk, Courtney Roberts

3 HOMES IN LOUISVILLE, KY
INVESTMENT PROPERTY

BID ONLINE ATWWW.HBARRYSMITH.COM
BIDDING STARTS TO END JUNE 18TH AT 2PM EASTERN
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BUSINESS

DETROIT– InApril, FordMotorCo. boasted that the
F-Series pickup–despite having lowerU.S. sales com-
pared with the year-ago period – was still the nation’s
top-selling truck in the first quarter, nearing the 50th
year in a row of holding that title.
But to defend the title, Ford has work to do in the

upcoming months after a fire at a key aluminum sup-
plier last fall disrupted production onmany of its vehi-
cles, including its profitable bestseller, the F-Series.
Forduses the lightweight aluminum in thebodies of its
trucks to achieve fuel efficiency.
As Ford factories run at a feverish pace to catch up

on that lost production, its crosstown rivals see a
chance to make a grab for market share.
General Motors has announced it will increase its

heavy-duty Chevrolet Silverado and GMC Sierra pick-
up production at the Flint Assembly plant inMichigan
starting in June, citing increased demand as the rea-
son.
Stellantis, which makes Ram, has developed a new

line of so-calledmuscle trucks with Ford customers in
mind. Themuscle trucks are smaller, sportier versions
of Ram’s 1500 light-duty pickup.
Ram’s brandboss told theDetroit Free Press onMay

19 that he was “absolutely” thinking of going after
Ford’s customers as Ram developed the line of new
trucks. Ford offers the F-150 Lobo, a racy “street truck”
version of its F-150, and the Maverick Lobo.
Industry experts say Ford’s inventory shortfall

leaves a small windowof opportunity for GMandStel-
lantis to win sales from Ford and it won’t be easy; in
fact, expect a bloody battle.
“Truck plants typically operate near full capacity,”

said Sam Fiorani, vice president of global forecasting
at AutoForecast Solutions. “GM and Stellantis do not
have much additional space to make more of their
trucks, but will squeeze out every unit they can in the
hope of taking buyers from Ford. Full-sized trucks are
among the last remaining areaswere brand loyalty ex-
ists, increasing the problems for Chevrolet or Ram to
lure a customer away fromFord, but it won’t stop them
from trying.”
Despite the challenge, Fiorani said it is possible that

Ford could lose a few buyers to Chevrolet or Ram. But,
he added, “This is such a financially important seg-
ment for Ford, that they will do just about anything to
keep the supplies of the trucks coming and satisfy as
many potential customers as possible.”

Ford’s fix runs into a glitch

In early April, Ford leaders said it had a 55-day sup-
ply of F-Series at the end of the first quarter. A 60-day
supply is considered the industry standard for healthy
inventory. Ford said the company is down by about
60,000 pickups from a year ago.
To fix that, Ford announced its plan to add 50,000

F-Series pickups to the inventory this year. The plan
included speeding up the line at Kentucky Truck Plant
in January,where it builds the Ford F-Series SuperDu-
ty, Ford Expedition and Lincoln Navigator, to increase
the jobs per hour as well as hiring 100 new employees
at the plant. Ford also launched a third shift and crew
at the Dearborn Truck Plant in Michigan to maximize
F-150 assembly there.
Ford will start F-Series Super Duty production at

Oakville Assembly Complex in Canada late this year, a
move it announced in 2024. Finally, Ford said all Ford
F-Series truck assembly plants – Kentucky Truck
Plant, Dearborn Truck Plant, Kansas City Assembly
Plant and Ohio Assembly Plant – will skip summer
shutdown this year to increase F-150 and F-Series Su-
per Duty production by “more than 50,000 trucks.”
Ford’s leadership said at the time it was working

with its aluminum supplier, Novelis, to get it back on-
line, which could be later this year.
Despite all of those efforts, Ford fell slightly behind

in production recently when it could not get enough
flawless aluminum from various suppliers, according
to a person with knowledge of the situation. This per-
son asked to not be identified because they are not au-
thorized to speak publicly.
That issue with aluminum has been resolved, the

personsaid, adding thatFord remainson track to catch
up on production provided there are no more hiccups
in the supply chain.
But on May 21, Ford had to pause F-150 production

at its Dearborn Truck Plant for at least two days to re-
pair a brokenpiece of equipment in its stampingplant.
According to people familiar with the plant, Ford has
been running two 10-hour shifts a day at the factory
and builds about 1,000 pickups across those shifts.
That means a shutdown for that length of time could
result in a loss of about 2,500 or more pickups. That’s
more lost truck production that Ford faces having to
make up.

Ford’s inventory by the numbers

F-Series inventory at dealerships, while it has been
slightly improving eachmonth this year, remains con-
siderably lower than the year-ago period.
In May, Ford had 179,900 F-Series trucks in dealer

inventory nationwide, compared with 227,300 in May
2025, according to AutoForecast Solutions data. Its
data fromJanuary throughMay showsF-Series inven-
tory [it does not break it out by heavy-duty or light-
duty] to be consistently about 57,000 to 62,000 units
shy of the year-ago period.
Meanwhile, inventory of Ram1500 light-duty pick-

ups on Cars.com is up 40% year-over-year in April
froma lowpoint last yearwhenRamwas sheddingpri-

or model inventory, said Aaron Bragman, Detroit bu-
reau chief at Cars.com. The Ram 2500 and 3500
heavy-duty models gained inventory as well, up 10%
year-over-year.
Bragman said: “GM appears to have a split strategy

as they prepare for the next generation Sierra/Silvera-
do for model year 2027. The company is favoring pro-
duction of the Sierra 1500 over the Silverado 1500. It is
more expensive and carries higher margin.”
Cars.com data showed inventory of Silverado light-

duty pickups is down 15% in April compared with the
year-ago period. But Sierra inventory is up 23%. For
the heavy-duty variants, inventory was down 22% for
the Silverado and 10% for the Sierra.
Bragman said his data shows Ford F-150 inventory

is down 31% in April comparedwith the year-ago peri-
od, but it still holds the highest inventory share in the
category “though its lead has narrowed significantly.”
Ford’s Super Duty inventory declined 12% year-over-
year in April.

A dealer’s dread

At Village Ford in Dearborn, Michigan, owner Jim
Seavitt said if a consumer wants an F-Series truck,
they should get it now because stock is far belowwhat
it should be and new ones are dribbling out of the fac-
tory.
Village Ford has 55 pickups in stock and given how

many Seavitt said he typically sells each month, he
should have 100 in stock.
“It’s low all over Detroit and I imagine it is low

across the nation, too,” Seavitt said. “I sell 35 to 40 F-
Series amonth. But I can only get five or six wholesale
[from the factory]. The trucks from the plant are very
slow in coming in because aluminum is not only used
in the F-Series, but in a lot of other products. This puts
us way behind the ball.”
Seavitt hasmany customers with leases expiring in

the next month or two and he has inventory worries
across his entire lineup, not just the popular F-Series.
Heworries about losing customers to competitors, giv-
en tight inventory.
“I think if you need a truck and you need it quickly,

you’ll look for that truck somewhere else. So are we
concerned? Yes. I think every Ford dealer in Detroit is
concerned,” Seavitt said, noting that many Detroiters
can get employeepricing plans fromGMandStellantis
as well as from Ford, which is running an employee
pricing for all sales through July 6.
But Seavitt said he knows Ford will fight.
“They do not want to lose truck leadership and I

don’t thinkwewill,”Seavitt said. “But I understand the
opportunist point of view from GM and Stellantis.”

GM increasing production

While Ford did not provide its inventory levels to
the Detroit Free Press, spokesman Said Deep said the
inventory level it has now will meet demand.
“F-Series stock is sufficient and continues to build,”

Deep said. “F-Series grew its year-to-date sales lead to
nearly 50,000 over that second place truck maker in
Detroit and Ford is well on its way to its 50th year as
the best-selling truck in America.”
By “second place truck maker,” Deep means Chev-

rolet, and its Silverado.
In thefirst quarter, Ford sold159,901F-Series trucks,

a 16% decline from the year-ago period, but still top-
ping its closest two rivals. Chevrolet sold127,545Silve-
rados, down 0.1%, and Ram sold 98,425, a 24.8% in-
crease over the year-ago quarter. GM’s other pickup,
the GMC Sierra, came in fourth place having sold
75,607 in the quarter, a 3.7%decline from the year-ago
period. The sales figures combine sales of heavy-duty
and light-duty pickups.
Consistent strong demand for Silverado and Sierra

pickups is the driving force for GM’s decision to in-
crease truck production, GM spokesman David Cald-
well told theDetroit Free Press.He said tight inventory
levels in the first quarter are the result of strong sales
last year following the best combined sales of Silvera-
do and Sierra vehicles in 20 years.
GM also is working hard to replenish inventory for

SUVs, though Caldwell noted the company does not
disclose inventory or production by vehicle line for
competitive reasons.
At GM’s Fort Wayne Assembly plant in Indiana,

UAW Local 2209 Bargaining Chairman Rich LeTour-
neau said he hasn’t noticed any change in truck pro-
duction volume, but added that his plant has been
busier as GM decreases light-duty Silverado pickup
production at its Oshawa Assembly plant in Canada
and its factory in Silao, Mexico.
“We’re guaranteed the same amount of trucks for

the 2026 calendar year and2027,”LeTourneau told the
Detroit Free Press. “At Fort Wayne Assembly, we nor-
mally get 295,000 to 300,000 every year.”
GM’s decision to ramp up truck production at Flint

Assembly is more than a reaction to Ford’s supply

problems – it’s smart life-cycle management, accord-
ing to PaulWaatti, director of industry insights for Au-
toPacific.
In an ever-evolving market with uncertainties sur-

rounding trade and gasoline prices potentially altering
consumer appetites, Waatti said GM’s focus is on the
vehicles where its assembly plants are dialed in, sup-
pliers are established and mature, early quality wrin-
kles have been addressed, and development costs
have largely been absorbed.
“With GM’s next-generation full-size trucks ap-

proaching, maximizing outgoing Silverado and Sierra
production while demand remains healthy is simply
goodbusinesspractice,”he said. “Theopportunity is to
protect dealer inventory, capture some conquest de-
mand from Ford’s disruption, and generate cash from
aproven truck line before thenext product cycle resets
the equation.”

Ram’s new trucks target Ford

At Stellantis, Ram CEO Tim Kuniskis knows that it
may be a herculean task to win over customers from
other truck brands, but that doesn’t stop him from try-
ing.
In the first quarter, Ram posted a 20% gain in sales,

bucking an industry-wide downturn and netting its
highest sales gain in three years. Kuniskis said a good
warranty package and the return of the Hemi V8 en-
gine is behind the growth.
Kuniskis said he is always seeking to grow Ram’s

market share, as he did in the first quarter, but he also
said it’s difficult – and expensive – to get another
brand’s truck buyer to buy his trucks instead. Even
more difficult to get customers from Ford.
“Market share is a great measurement,” Kuniskis

said. “But it’s loyalty. Because if you look at loyalty, it is
so hard. Once you lose somebody, it’s so hard to get
them back.”
As Ford struggles to meet demand on F-150s, Ku-

niskis said he knows those buyers want trucks, but to
win them over, it may cost him.
“It’s really, really expensive [to poach buyers], so

you try not to,” he said. “Because Ford in particular is
over 80% loyalty. So, you can get somebody thatwants
a Ford to come and buy your vehicle. But you’re gonna
have to give thema really compelling reason to give up
that loyalty, because it may be generational loyalty.”
Ram is currently producing 1500 pickups – partic-

ularly those equippedwitha5.7-literHemiV8engine–
at a slightly slower clip than what would be ideal, Ku-
niskis said. The truck brand’smanufacturing facilities
are not equipped to produce the engines in the mas-
sive numbers consumers are demanding, after theHe-
mi was discontinued for the 1500 pickups after the
2024 model year and revived two model years later.

Smaller competitors coming

At anewsmedia previewof thebrand’s latest line of
so-called muscle trucks – which are smaller, sportier
versions of their basic 1500 light-duty pickups – Ku-
niskis said he was “absolutely” thinking of Ford’s cus-
tomers as Ram developed the line of new trucks.
While the muscle truck Rumble Bees may be more

specialized andflashy, Ramconfirmedat Stellantis’ in-
vestor day on May 21 that it is bringing two entirely
new trucks to the U.S. market – and bothwill compete
with Ford models.

Ford production woes spark new truck war
Rivals GM, Stellantis ramp up
efforts to grab market share

Jamie L. LaReau, Liam Rappleye and Jackie Charniga
Detroit Free Press

USA TODAY NETWORK

Ford launched a third shift and crew at the Dearborn
Truck Plant in Michigan to maximize F-150 assembly
there. RYAN GARZA/DETROIT FREE PRESS FILE


