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3.9 ACRES & HOUSE IN 2 TRACTS
VEHICLES & PERSONAL PROPERTY

9230 S HWY 39,  CRAB ORCHARD, KY

TRACT 1 - Measures 1 acre by new survey. It has 182.6 of 
frontage along Hwy 39. Has city water and property lays 
well. It is improved with a ranch style house containing liv-
ing room, kitchen, 2 bedrooms, bath and utility area. The 
house is heated with a wood stove. The house is in need of 
repairs. Also on property is several outbuildings.
TRACT 2 - Measures 2.96 acres which is cleared cropland, 
206.98” of road frontage along Hwy 39 and city water is 
available.
VEHICLES - 2005 Dodge Dakota pickup. runs. For Focus, 
parts only. Vehicles must be paid for and picked up Friday, 
November 18th.

PREVIEW: Tuesday, November 10th & 17th from 4-6 pm
NOTE: The purchaser of a single-family residence built be-
fore 1978 has a maximum of 10 days to inspect the property 
of lead-based paint. The period for inspections begins No-
vember 7th through November 16th. The successful bidder 
must sign a waiver of the 10-day inspection period.
AUCTION PREMIUM: A10% Auction Premium will be add-
ed to the winning bid to determine the fi nal sale price.
TERMS: Real Estate - 10% down due within 48 hours of 
closing of bidding, with balance in 45 days wit deed. Per-
sonal Property - Payment in full due at pickup in the form 
of cash, check, Visa or MasterCard. All purchases exceeding 
$500 must be paid by cash, cashier’s check, personal or 
business check.

AUCTIONEER: DANNY FORD

FURNISHED WOODSON BEND CONDO
2 bed 2 bath overlooking Lake Cumberland.  

Condo has fully  equipped kitchen with stainless 
steel appliances , washer and dryer.  The resort has 

24 hour manned security, 18 hole golf course, 
restaurant, tennis court,  pickle ball court and 

swimming pool. 1 year lease $1150 per month with 
$1000 deposit plus electric, cable and resort fee.  

CALL OR TEXT 606-278-9643
 billbigeloweky@gmail.com

FREE Bible Study!
Send Request To:
BIBLE STUDY

P.O. Box 44
Science Hill, KY 

42553
Leave full name 

and mailing address 
with zip code

PUBLIC NOTICE
Alpha Recovery and Repair LLC 
1439 Old HWY 90 Bronston, KY

42518 606-416-7755.

The following Vehicle will be 
auctioned off or scrapped if not 
claimed within 14 days.

2008 Ford F-150 
VIN# 1FTRF12218KB62861
Owner: LAWSON, Joseph H 
             Lien 
Holder: A+ LOANS, LLC

SARAH LADD
KENTUCKY LANTERN

Help is available to Kentuck-
ians living with addic� on. For 
resources, visit h� ps://� nd-
helpnow.org/ky. In physical 
emergencies, call 911. For men� l 
health crises, call or � xt 988. 

Van Ingram, the long� me 
head of Kentucky’s O�  ce of 
Drug Con� ol Policy, is re� ring 
at the end of 2026, Gov. Andy 
Beshear announced last month.

Tara Hyde, the CEO of People 
Advoca� ng Recovery who is 
in long term recovery, will 

step into the role of execu� ve 
director.

Ingram has been with the 
o�  ce since 2004, when Ernie 
Fletcher was governor of Ken-
tucky.

Before that, he worked with 
the Maysville Kentucky Po-
lice Department for 23 years, 
including six as chief of police, 
according to the Jus� ce and 
Public Safe�  Cabinet. Ingram 
was named execu� ve director of 
the o�  ce in 2008.

“� ere are caring people all 
over state government, in every 

cabinet and every agency, that 
have worked to bring this prob-
lem under con� ol, as well as 
the Adminis� a� ve O�  ce of the 
Courts, the General Assembly, 
have all played a big part in our 
success,” said Ingram.

During Ingram’s � me with 
the O�  ce of Drug Con� ol 
Policy, overdose deaths took 
a downward turn. � e 2025 
Drug Overdose Fatali�  Report 
showed overdose deaths are 
down nearly 23% � om 2024, 
following a four-year downward 
� end.

“It’s this work that led 
governor a� er governor, both 
Republicans and Democrats, to 
reappoint him to this posi� on,” 
Beshear said during a recent 
press conference in Frankfort.

Hyde, a long� me advocate for 
policy to help people in recov-
ery, has herself been in recovery 
since 2011.

“Since being in recovery and 
overcoming addic� on, I’ve 
found a real passion for helping 
people, for ge�  ng people access 
to services and for crea� ng 
new services when they didn’t 

exist,” Hyde said. “� at’s why 
I’ve made it my life’s work to 
support recovery services as 
well as individuals who are 
ac� vely seeking help.

“I look forward to stepping 
into this role to support my 
fellow Kentuckians who are 
� gh� ng addic� on and going 
through substance use disorder 
� eatment, recovery support 
services, looking for housing 
and gaining access to meaning-
ful, passionate lives — because 
that’s what we all deserve,” she 
added.

Kentucky’s drug czar to retire after 22 years on the job

JAKE PEARSON
PROPUBLICA

It was late May, the French Open 
was on and Dra� Kings was pushing 
me into the ac� on.

A promo� on pinged on my 
phone. “BET & GET,” it boomed, 
o� ering to boost my pro� ts if I threw 
down on tennis, punctua� ng the 
point with a cartoon stack of cash. 
I was already in the middle of a 
two-hour be�  ng spree, ripping 64 
wagers on the clay courts of Paris 
� om my o�  ce chair in New York 
Ci� .

A $75 bet that Claire Liu would 
win the � � h point of her � rst set 
� ebreak against Maria Sakkari? 
Wrong. How about an easy $300 
on Francisco Comesana to win the 
� rst game of the second set against 
Luciano Darderi? Nega� vo.

I’ll be the � rst to admit that my 
backhand needs some work. But this 
wasn’t about sports. It was about 
scratching an itch.

For the past six weeks, I’d been 
gambling like a man out of con� ol, 
tes� ng the guardrails of one of 
America’s most popular — and 
con� oversial — products: online 
sports be�  ng. I’d morphed � om a 
prudent, just-for-fun $40 be� or into 
a “degen” (sports be�  ng slang for 
a degenerate gambler) who casually 
yeets $1,500 on a game. I’d fever-
ishly jumped � om sport to sport, 
following playo�  basketball bets 
with live Czech table tennis. And I’d 
gone hog wild at the online casino, 
doubling down at the blackjack 
table. Most of the � me, I’d lost — 
then chased those losses with more 
bets. Now, I was in the grips of yet 
another binge.

And as I approached $4,500 in 
losses in 24 hours, � ansferring mon-
ey � om my bank directly into my 
Dra� Kings account, the company 
seemed to clock the problem, send-
ing me an in-app no� � ca� on.

“Take a loss? Now take a beat,” 
it read. � is felt right a� er the tear 
I’d been on. To date I’d blown about 
$12,500 in total on Dra� Kings. 
� at’s the equivalent of six months 
of mortgage payments in as many 
weeks.

I followed the prompt to the site’s 
“responsible gaming” center, where 
I opted to limit myself to just two 
hours per day on the app and barred 
myself � om deposi� ng more than 
$100 in a 24-hour period. � at pause 
is an essen� al part of Dra� Kings’ 
seemingly paradoxical business 
model — to make as much money as 
possible � om the na� on’s growing 
ranks of sports be� ors without 
encouraging gambling addic� on. 
� e company says these limits are a 
cornerstone of that s� ategy.

Yet 30 minutes later, the company 
pushed me in the other direc� on. 
My phone buzzed with the � rst of 
four promo� onal alerts that day. 
Be�  ng opportuni� es, they said, 
were wai� ng.

� is wink-and-a-nod dynamic is 
now at the center of a � erce public 
policy debate over online gambling, 
addic� on and consumer protec� on.

Since 2018, when the Supreme 
Court allowed states to legalize sports 
be�  ng, Americans have put more 
than $600 billion into play. Sports 
be�  ng is now legal in 39 states and 
Washington, D.C. Add in predic� on 
markets like Kalshi and Polymarket, 
and more people are be�  ng on 
sports than ever before.

� at explosive growth has come 
with consequences: About a quarter 
of ac� ve sportsbook account holders 
surveyed by the Siena Research 
Ins� tute this year said that they’d 
lost enough on a bet that they’d 
have � ouble mee� ng their � nancial 
obliga� ons. As a result, regulators 
and lawmakers � om Colorado to 

Massachuse� s are star� ng to ques-
� on whether things have gone too 
far — and some are now proposing 
s� icter consumer protec� ons.

Amid the moun� ng scru� ny, 
major operators like Dra� Kings 
have pushed back, arguing that their 
responsible gaming system provides 
adequate safeguards to protect their 
customers � om spiraling out of 
con� ol. “I think as a business, as an 
indus� y, we’re doing a good job of 
educa� ng people, of raising aware-
ness, of making tools and resources 
available, of monitoring accounts,” 
Lori Kalani, the company’s chief 
responsible gaming o�  cer, told me. 
If a customer waves too many red 
� ags, she said, the company will 
proac� vely close the account. But 
when I asked how o� en this actually 
happens, Dra� Kings wouldn’t say.

So I decided to � nd out for myself: 
If I bet like a compulsive gambler, 
would Dra� Kings stop me — even if 
it cost the company money?

I opened an account under my 
own name and linked it to my debit 
card. ProPublica bankrolled me. 
When the app asked me what I did 
for a living, I disclosed that I was 
a reporter. I assembled a panel of 
addic� on specialists, recovering 
gambling addicts and professional 
sports be� ors who pointed me to the 
telltale wagering habits of someone 
who’s out of con� ol. And then I got 
to work.

Over the next 10 weeks, I’d mimic 
those pa� erns and come to � nd out 
just how much Dra� Kings would 
encourage my recklessness — and 
just how li� le pushback I’d get as I 
spiraled downward.

I used the NBA playo� s as my 
launching pad, and, like much 
of New York, I was all in on the 
Knicks. A� er a week of moderate 
be�  ng, I waved my � rst red � ag 
during Game 3 of the Knicks vs. 
Atlanta Hawks � rst-round series.

I slept � � ully a� er my night of loss 
chasing and awoke at dawn to catch 
a � ain to Boston, where I a� ended a 
symposium on online gambling put 
on by the Public Health Advocacy 
Ins� tute at the Northeastern Uni-
versi�  School of Law.

� ere, Ma� hew Gaskell, a Bri� sh 
psychologist and expert on gambling 
addic� on, said that the be� ors that 
companies are most interested in are, 
well, losers like me. Indeed, a modest 
set of very ac� ve losers account for a 
substan� al amount of sportsbooks’ 
revenue, he said. (A 2024 study 
out of Connec� cut found that 1.8% 
of problem gamblers in the state 
accounted for 51% of sports be�  ng 
revenue.) And the companies have 
created sophis� cated technolo-
gy products designed to squeeze 
maximum engagement out of them, 
just as social media companies like 
Meta did years earlier with users 
of Facebook and Instagram, added 
Darragh McGee, a researcher at the 
Universi�  of Bath.

In fact, as � e New York Times 
reported, Dra� Kings employs ma-
chine learning and data scien� sts to 
iden� fy losing customers and en� ce 
them with promo� ons to keep them 
going — even if those are exactly 
the kinds of customers at risk of 
becoming addicts. Dra� Kings told 
the newspaper its promo� ons are 
geared toward users who spend a lot 
of � me on the app and that the com-
pany “rejects any implica� on that 
its marke� ng prac� ces are unfair or 
improperly targets customers.”

To keep users loyal, the major 
operators o� er VIP programs, not 
unlike what airlines or rental car 
companies do. As a be� or climbs 
the � ers, the perks get bigger and 
be� er, � om � ee bets and swag to 
primo seats at games, fancy dinners 
and even concert � ckets. A FanDuel 
VIP in Pennsylvania received a per-

sonalized video message � om MLB 
slugger Bryce Harper.

I wanted to be a VIP. I wanted 
cool perks.

To help get that status, I’d tapped 
the skills of Isaac Rose-Berman, a 
precocious 26-year-old professional 
sports be� or and policy expert at 
the American Ins� tute for Boys and 
Men, a think tank that focuses on 
policy issues impac� ng dudes. He 
had a hunch that by chasing losses 
and displaying other signs of problem 
gambling I’d eventually get an invite. 
We just didn’t know when it would 
come — or how much it would cost.

It happened sooner than either of 
us thought.

At 5:01 p.m. the day a� er I lost 
nearly $1,800 on basketball in one 
night, during the closing remarks of 
the gambling addic� on symposium, 
an email popped into my inbox. 
“Welcome to the Dra� Kings VIP 
Showcase,” the subject line read. I 
couldn’t believe it. My night of loss 
chasing was being rewarded.

� e VIP showcase is basically a 
three-week � yout. Every week I’d 
get a new promo� on as the company 
sussed me out to make sure that I 
was worthy of the � tle. It wanted 
to know whether I was actually a 
big spender, aka a whale, or a wolf 
in sheep’s clothing — a pro be� or, 
like Rose-Berman, who, armed with 
math, can beat the house more o� en 
than most by exploi� ng mispriced 
odds. Be� ors like these, known in 
the business as sharps, calculate 
savvy wagers that have as much to 
do with sports knowledge as with 
probabili� . � e apps do not like 
losing money to them and so limit 
how much they can bet.

For long-term losers like me, 
though, those limits don’t apply. I’m 
not a sharp. I’m a square.

And when I read the � ne print 
of the VIP loyal�  program, I was 
� oored to see the incen� ve s� ucture 
laid out so plainly: � e more I spent 
on long-odds wagers, the quicker 
I’d accumulate the credits I needed 
to advance � om � er to � er — � om 
bronze, to silver, to gold, to diamond, 
to Onyx — and thus get closer to the 
cool perks I so desired. � e upshot? 
Full send every � me, baby!

Before I could get started though, 
I encountered my � rst in-app 
responsible gaming prompt since I 
began be�  ng.

In just over a week, I’d gambled 
away roughly what a minimum-wage 
worker in New York Ci�  earns in 

a month by chasing my losses and 
repeatedly tapping my bank account. 
But the no� ce wasn’t served to me 
because of how I’d been be�  ng. It 
was sent because when New York 
lawmakers legalized mobile sports 
be�  ng in 2023, they required the 
apps to no� fy users when they hit 
$2,500 in total deposits.

� e law also requires sports-
books like Dra� Kings to submit a 
“problem-gaming plan” to the state 
regulator but leaves the speci� cs of it 
up to the companies. � e plan must 
include, among other things, pro-
cedures “for iden� fying users with 
suspected or known problem-gam-
ing behavior” and for “providing 
informa� on to users concerning 
problem-gaming iden� � ca� on and 
resources.” But the exact details are 
unclear because such plans are not 
publicly available. (A Dra� Kings 
spokesperson wouldn’t provide a 
copy, and my request for it under 
the state’s open records law with 
the gaming commission is under 
review.)

� e app’s response to my $2,500 
in deposits was tepid. With a click I 
could either set limits on my be�  ng 
or avoid doing so altogether. Eager 
to gamble, I clicked “I Understand” 
and moved on. � at was it, warning 
resolved. I got on the horn with my 
panel of experts to map out the next 
phase of my experiment. It was � me 
to up the ante.

One of my advisers, Joshua 
Grubbs, who studies gambling 
disorders at the Universi�  of New 
Mexico, said he’d expect to see 
someone on my � ajectory pick up 
the � equency of his be�  ng, have 
longer sessions on the app, jump 
� om sport to sport in search of fast 
ac� on and start experimen� ng with 
more exo� c be�  ng products, like 
parlays and prop bets.

OK, I said. Let’s rip some parlays.
Parlays link mul� ple events into a 

single wager, dras� cally decreasing 
the likelihood of all parts happening 
while simultaneously increasing the 
poten� al payout. � ey’re en� cing, 
aspira� onal bets. And, Grubbs was 
quick to remind me, they’re known 
by another name: a sucker’s bet.

Dra� Kings heavily promotes 
parlays, o� ering “pro� t boosts” that 
juice their poten� al payouts.

� e companies say these bets 
make watching a game more fun and 
exci� ng. � ey’re a reason to tune in, 
and hang on, if you’re not otherwise 
interested in whatever’s on TV.

Do enough parlays, though, and 
you become seduced by what’s 
known as the “near miss” e� ect — a 
psychological phenomenon in which 
your brain basically � icks you into 
thinking you’ve got skill a� er almost 
winning.

Mathema� cally, however, you’re 
actually four � mes more likely to 
get three out of four legs of a parlay, 
for example, than all four. Yet every 
� me I got close, I wondered if maybe 
I just needed to tweak my formula, 
even as my ra� onal brain recognized 
that I couldn’t hit a parlay to save 
my life.

Prop bets play on a di� erent 
dynamic in your brain. � ey are 
wagers on a player’s stats or a 
speci� c event within a game that’s 
divorced � om the overall outcome. 
Among the most con� oversial forms 
is the microbet, which o� ers very 
fast ac� on — who will win the next 
point in a tennis match, will the next 
pitch be a s� ike. Another one of 
my consultants, Natasha Schull, an 
anthropologist at New York Univer-
si�  and the author of “Addic� on by 
Design: Machine Gambling in Las 
Vegas,” said microbe�  ng is as close 

as you can get in sports be�  ng to 
playing slots, widely considered to 
be one of the most addic� ve forms of 
gambling.

So I followed Grubbs’ and Schull’s 
advice to escalate my risk-taking as I 
bet � om my living room couch.

Be�  ng on the couch was fun 
enough, but I was itching to feel 
what it was like to have money riding 
on a game being played right in � ont 
of me. So in early May, when my 
neighbor and I went to see the Yan-
kees play, I decided to give be�  ng 
IRL a � y.

It’s hard to overstate how 
heavy-handed the sports be�  ng 
messaging in Yankee Stadium is. 
When I went to get a hot dog, there 
were ads � om Dra� Kings’ chief 
rival, FanDuel, on the monitors that 
displayed the menus.

I se� led into my seat, cracked a 
cold one and logged into Dra� Kings. 
It was � me for more microbets. 
When Yankees shortstop José Cabal-
lero was up in the � � h inning, I bet 
$50 that he’d either get a hit or take 

I Deliberately Bet Like a Problem Gambler. DraftKings Made Me a VIP.

SEE DRAFT, PAGE A12


